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The plan as indicated is conceptual and may vary subject to application submittal, review and regulatory approvals as applicable.
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Design Principles: E
Multi-Family @ Metrobus Stop Market 3. Housing %
1.1. Limit physical and operational impacts to existing uses until market conditions 3.1. Provide the potential for housing diversity to reach a broad spectrum of
necessitate broader implications. socioeconomic residents. 8
. . . Pocket Park/O pen Space/Amenity 1.2. Phase development only as market conditions allow. 3.2. Provide dense housing types in order to allocate sufficient land as common
M UIt"fam'Iy over Retall ® 1.3. Maximize regulatory flexibility with diversity of allowable land uses and open space/pocket parks. —+
intensities to enhance absorption and allow nimble response to market 3.3. Provide the potential for both home ownership and leasing opportunities. O
Potential ESD conditions. 3.4. Provide realistic and cost effective housing typologies.
Ex. Retail to remain 1.4.  Ensure various formats of retail, housing types and employment opportunities
are provided/maintained in order to meet community/market needs. 4.  Infrastructure _ _ _ E
1.5.  Maintain/enhance high visibility corridors and provide adequate separate and 4.1. Improve certain property frontages to help complete neighborhood pedestrian
. @ Streetscape Im provements shared parking regimes to ensure an efficient and successful retail networks. O
Ex./expanded Parking Garage environment. 4.2.  Revitalize and update certain corridors, parking facilities, landscape, hardscape -
and wayfinding features. AN
/ - Planning/Urban Design/Amenities/Connectivity 4.3. Maximize utilization of existing Metrobus service and accessibility to Greenbelt
fi . 2.1. Create a compact, safe, walkable urban neighborhood center for the use and Metro.
Office \ \ Intersection Reference # enjoyment of residents and consumers. 4.4.  Maximize opportunities for residents to access/utilize the Indian Creek Stream
/ 2.2.  Create identifiable adjacent districts to coordinate proper design context and Valley Park and Greenbelt Middle School.
~— development timing. 4.5. Leverage existing parking facilities for both commercial and residential use.
Hotel 2.3.  Leverage anchor tenants to attract smaller scale shops. _
2.4. Leverage programmed amenities to draw residents, consumers and employers. 5. Environment _ _ _ _
2.5.  Provide streetscape improvements that enhance the functionality and 5.1.  Incorporate modern Environmental Site Design features and techniques for
aesthetic character of the neighborhood. improved water quality. B _ _
2.6. Identify and improve multi-modal accessibility throughout the site to access 5.2.  Convert portions of existing, underutilized parking lots to pervious surfaces
key community nodes. with street trees and landscaping.
2.7.  Utilize flexible bulk regulation design standards to promote urban form and a 5.3.  Convert certain redeveloped aging building systems to modern energy efficient
pedestrian scale. construction. _ _ _
2.8. Substantially conform to the Greenbelt Sector Plan. 5.4. Provide livable spaces through co-location of green infrastructure in pocket R D E R
parks, buffers and edges.
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